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2011. A year of further experimentation with a variety of
platforms and experiences that enable brands to form
even closer bonds with consumers | Creative ideas will
be about delivering brand experiences that people want
to engage with and share, and media should be planned
around extending the narrative of those experiences |
Digital campaigns will begin on any one of a multitude of
screens and drive people away from their desk tops,
their lap tops, out their homes and into the real and
augmented world for rewards, prizes or enhanced status
| But as the web becomes even more social, niche
applications will help consumers retreat from the
overload and regain their privacy | Hacktevism has made
us guestion internet security, and more people will think
before clicking, submitting, subscribing and sharing. |
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Three rich
themes

1. Rich experiences are
the best advertising

2. The internet gets a lot

more social

3. Mobile bridges the
digital and real world
divide



experiences
are the best
advertising

Not content with the 30 second ad
anymore, brands are venturing into
more interesting territory that
generates word of mouth,
spreadability or enhanced
experiences. We expect this is just
the beginning of far more
experimentation - and imitation - as
brands seek to cut through the clutter
and make their messaging stand out.



Fun
experiences

Vol kswagends Fun Theor
is based on the idea that behaviour
can be changed for the better by
engaging people in game-like
mechanics that make changing
behaviour fun. From turning stairs
into piano keys and bottle banks
into arcade games to rewarding
people for obeying the speed limit
through a lottery, Volkswagen has
shown that inducing people to
modify their behaviour with fun
mechanics is an effective and
engaging approach.
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Cinematic
experiences

BMW delivered a cinematic
oafteri maged in i

commercial. Using the concept of
the afterimage that occurs when
you stare into the sun and then
close your eyes, the BMW logo
flashed at the end of the ad as it
Instructed the viewers to close their
eyes. The BMW logo was

embl azoned onto t
inner eyelids.

Il @i | 1:51 12:47



St Johnds Ambul ¢
on theatrics to dramatise the
importance of knowing first
aid, with a O0mei
audience rushing down to

the front of the cinema and

the appearing in the film to

save the life of a young child
choking on popcorn.



Digital
projections

Ralph Lauren delivered the

6 Wor | doéBEmensiomals t

experiencebd on
building in Bond Street (72 000
views of the official video on
YouTube to date), while the
Toyota Auris Hybrid had a digital
3D make over in front of a live
audience in Shoreditch (130 000
views of the official video on
YouTube to date).




Soclal media
experiences

The Ol d Spice guyobés vVvideg
of high profile Twitter users was a pioneering,
real-time, social media campaign that
generated over 100M views in a week, a

and was the only branded video / $\
content to make it into -h

YouTubebds Top 0
Watched Videos in 2010

¥



J ~ ng out Face
st

at had been submitted. Orangg
‘ {0] suit shortly afterwards with their singing
Tweetagrams. What nex

Catherine Mcpherson - Super Mega Rainbow
{ Update
g youbbe, com

The Super Mega Rainbow Updater From Skittles turns
wour niormal update inko an awesome Film abouk you!
Try it kodaw at bkbp:f fupdatetherainbow, co.uk,

Like ' Carmrmenk

L 1
SuperMega Rainbow Updater

What's happening? u

wrile a lovely twoet, we'll make i sound real swoed, 50 you can send
Hioa frnd - just ada




. Video on the internet is not yet ' po
A r I C h er delivering the interactive experiences
that other formats are. But with the J
. rise of clickable video, and a few i
V I d eO interesting (creative and commercial)

. applications of the technology in the
eX p e r I e n C e past year, we expect t.o see more
commercial and creative executions
appearing. Clickable video offers new
opportunities for extended narratives,
deeper interaction and better insight™ -
into those interactions. *

One excellent example is Tipp-ex, :

who gave viewers of their éH’nter
Shoots Bear 6 video the chance to
ange the outcome.



Other good examples of brands
using clickable video: Hot Wheels
enabled viewers to customize a

car while the video progressed,
Google Chromeds F
allowed participants to interact with

a video that incorporated Twitter

and Google Maps, and French
Connectionds YouTy
click to buy from their style guide
videos.

FRENCY DONNECTION

YOUTIQUE

k3 Bsuy

| WANT T0O...

rful look cute

in grey

. Quick! Tweet theH :a:i;;?:lﬁou can think of.
D
CELSTTINS 1
(s MOTORS ¢)

What's happening

GHOUSE YOUR VERIGLE

Skip » Challenge 2 of | P ) | oooso:i0

360p




Delivering a rich experience

AHave a clear view of what youor e
AAIign with commercial objectives

AEmphasise the human aspects of the brand essence
(if thesedond exi st , It wonot wor k)

ADeIiver an experience that your customers will actually want
to engage with

AAt least two of Entertaining, Interesting and Useful
AI\/Iake It easy to engage and share

Alt doesnodot have to be bi g or exfj
rewarding

chemistry
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The Internet

gets a lot more
social

Everything is social now. From the
ubiquity of the Facebook Like
button and our reliance on
Youtube for bite-sized
entertainment and information to
the pricing pressure brought about
by social shopping and the
mobilising effect of platforms like
Twitter, the social web is part of
our lives and, like it or scared of it,
it isnbt going any
contrary, the party is just getting
started.




Login Join Twitter!

Ok, umm, huge rumor: Google to launch
facebook competitor very soon "Google
Me", very credible source

kevinrose

Kevin Rose

© 2010 Twitter About Us Contact Blog Status Coodies APl Business Help Jobs Terms Privacy

Google has had varying levels of success with its attempts to get social. Google =3
Wave has been shelved for the moment, but Google Real Time Search is proving
to be a useful tool. Earlier this year Mashable predicted the search giant would -
launch its own social network, Google Me, although the caveat was that it might  7~*~“
just add a social layer to its existing products and services. At the same time, Apple -
has incorporated its social Game Center on the iPhoneand Ping( 6 a s oci al =
for musicdéd) into i Tunes 10. As the web ==

brands to connect one-on-one with consumers become even more exciting.




Social ..
browsing

What 6s next in the»

social web? Rockmel

browsing. The new social browser is

designed to let users share everything

B e e \Mans l=la] = they do with the friends on Facebook

: and Twitter. According to the cempany,

"Today, the browser connects you to

your world. Why net build your world

right into your bro

Connect and Rockmelt together and

you can see all your friends online and
A4 share with them in a single window.

cor_:respandent Brian Hanrahan\dies 0 London: .

Ed Weather Ft ‘ S ) Aside from being social, Rockmelt
Snow to cause further 100 . U Wants to help you managed the

i e Monday Tuesday Wy day o h . . . .
A _ information you receive by serving you
; ! up only a limited number of Google

search results (ten).
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OING

O Show all -~ ®Only from United Kingdom %

¥ Bing & Facebook
i . hope to make search
shopping .g.,.‘:,.“ = SO Cl al

Images -

Ty
Mews \ 4 lté6s not just new players tryi
navigate the web. In deals struck last year, Facebook and
Maps Twitter data will be fed into Bing search results, where
: appropriate, to deliver a more personalised search
SearchHiéfory experienc_e ba_sed on what a sea
The move is |likely to boost 0s
: Y share of search and usher in a new way of searching the web
Visual Search i Y 4 g
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GROUPON Choose Your City:

MyCityDeal

Today's Deal Previous Dieals How it works

Receive deals for L

Enter your e-mail 3

Pricing
Pandemonium

«V 5 good reasons to give GROUPON vouchers as a gift! View ~

| Recommend this deal: Twitter

Facebook

ii ehail ‘

Today’s deal: £112 instead of £450 to Reduce
Fat and Cellulite with Three Sessions of
| LaserLipo at Kensington Esthetic Clinique -

Save 75%

® L ) )':\ \

|

Amount: £112.00

Discount You save ‘{Yﬁ:‘?estheuc ||n|que
75% £338.00 LXK

" Buy it for a friend! > ;
'y

This deal can be bought
over the next:

14 4 38
Hrs. Min. Sec. Highlights Fine Print
* Deal alsoincludes use of Vibro * Subject to being deemed
62 Boughtl Plate after eash session, and medically fit for treatment.

complimentary use of massage Please check the list of

Q_}; Deal is on! chair contraindications before
| * This Groupon also entities you to purchasing this Groupon
\ 20% off any further laser lipo * 1 voucher per person, may buy

i 1
Recommend to friends! sessions booked with

Kensington Esthetic Clinique

¢ Treatment suitable for both men
and women

* This is the latest technology for
instant results in shifting fatty

multiple as gifts

¢ Youcher valid for 6 months,
Man-Fri

* Book online here by entering
your voucher and security code

¢ 48 hour cancellation policy

kd Facebook Twvitter A eMail

Thanks to group buying, member sales,
local discounts, flash sales and dynamic
pricing, everyone from the global
supermarket chain to the local
hairdresser can inject some fun and
sociability into their price promotions, and
everything from cars to cardigans can be
sold at a discount commensurate with the
interest generated. Consumers win,
businesses win and brands win.

Natio

£5.00 instead g
Reservation wi
Winning Travel
Expedia.co.uk

instead
of £45.00

BEE  Expect bigger and better things from

Groupon 2.0, including stores setting up
their own presence on the site and
DealFeed, allowing users to set up
personalized deal alerts based on what
theyodre interested

e

R R . Y ‘
VP tvingocial e ' Marco Pierre White |

£17.80 instead
People to Enjo
and a Sushi PI3
Restaurant Uk3

instead of
£44 .00

)

ks 3
p Sign up for London 1-Day Deals. Lo

£170.00 instead

Apartment in the

up to Six People
Heritage Resorts

London Sl Sion up |

{ buynow
instead of
£600.00
ol 1}
£1,349.00 instea —
Follicular Unit Tr4 map & location }
Treatment at The/S A @




vente-privee.com

affordable fuxury, to
consumers. Walmart offers
flash sales on Facebook if LW
—enough people click the like™
‘button. And sites like
_threadless.comareusing T
,A'TWﬁter'an@faéebook‘to ¢ J_'_,";;f_‘:';' T A
prﬂméged:mﬁed ﬁ,me deals AR A

Walmart

wall  Info

Crowd Saver

Were putting you in charge of lower prices.
If enough pecple Like this money-saving offer, we'l be able to make it happen
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GERMAN SPANISH FRENCH ITALIAN ENGLISH =

’ N e i ® Mxd \ 2,779,950 people like this This Week's CrowdSaver Offer:

M) Y 2 ’ -_Ly B pen { 4 /A X

3 'y 5 Wy e N "y | . b o, YO g A 0 ' 4" “ 1 "R S " - Xbox 360 Top Selling Game

~Phe 3 4 R O Y i o B > ) . /. > r I with 1-Year Xbox Live Gold
: . 5 L Membership Subscription

See details at Walmart.com
Previous Price: $108.96

CrowdSaver Price:
Congratulations! There were enough Likes to make this a CrowdSaver Offer.

2, 000 ol Likes - \f\;)l,mn:x.:;m >

Sales events extrzomlinaire: must-have brands at exclusive prices. More than 20 years expe



